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Disclaimer
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The forecasting mentioned in the relevant information published in this presentation, including the operating outlook RARERE |

'''''

financial and business conditions, is based on the internal data and the current situation of the overall external econommf;.’;.’;ﬁ;i;1'.; -----

,,,,,

development of the Company. e SRS EIOEE TS

-
,,,,,

.
.....

The information provided in the presentation may contain forward-looking statements. The actual possible future /-0 00000

. .
Y

operating results, financial conditions, and business results may differ from the forecasting information due to various .~~~/ .7/ -
factors, including but not limited to market demand, price fluctuations, competitive trends, changes in various laws, PP
regulations, financial and economic conditions, and other risks beyond the Company’s control. IR
The information provided in the presentation reflects the company's perspective on the future so far, no express or

suggestion, or warranty is given to its correctness, completeness, or reliability. In accordance with it, if there are any

changes or adjustments in the future, the company shall not be responsible for updating or correcting information.

This presentation and its contents are not allowed to be freely distributed by any third party without written permission of
the Company.
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Statements of Comprehensive Income

(In NTS millions unless otherwise noted) 2Q2025 1Q2025 1H2025 1H2024

Net Sales 923 1,145 2,068 2,071
Gross Profit 263 338 600 726
Gross Margin 28.49% 29.52% 29.01% 35.06%
Operating Expenses 129 150 279 282
Operating Expense Ratio 13.97% 13.10% 13.49% 13.62%
Operating Income 133 188 321 444
Operating Margin 14.41% 16.42% 15.52% 21.44%
Non-Operating Items -131 43 -87 54
Income Before Tax 3 231 234 498
Pre-Tax Income Margin 0.33% 20.17% 11.32% 24.05%
Net Income -32 189 157 415
Earning Per Share (NT Dollar) -0.43 2.52 2.09 5.58

© ARIZON ALL RIGHTS RESERVED
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FX Losses from Financial Asset & Liability
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1H2022 ~ 1H2025
Operating results and profitability

Unit: NTS millions

2,071 2,068
35.1%
31HM\>29.0%

21.0% 23.0% 24.0%

— 11.3%
1,160
1,037
726
600

323 348 415

1H2022 1H2023 1H2024 1H2025

Net SalesmGross ProfitBNet Income=0-Gross Margin=<0=Pre-Tax Income Margin
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Industry Development by Region

Middle East & Africa

4%
No.1 Americas 38%
Americas Driven by strong adoption of UHF RFID, which represents over
38% 60% of global UHF tag use.

Passive RFID Tag

Growth largely supported by widespread deployments in retail,

Asia Pagi;i; Market by apparel, and logistics by companies such as Walmart and UPS.
’ Geography in 2025
USS 8.4 Billion No.2 Asia Pacific 37%

IDTechEx

Significant adoption of UHF RFID, with high volumes of HF RFID used in
contactless cards.

From 2024 to 2025, HF tag use declined by nearly 7% as the growing use of

Europe mobile wallets reduced card issuance.
20%
Source: IDTechEx, RFID Forecasts, Players and Opportunities 2026-2036 N o
0.3 Europe 20%

Market primarily driven by UHF RFID, with nearly 30% of global UHF end use

Growth supported by upcoming regulatory changes such as the EU Digital Product
Passport, which will mandate item-level traceability for select product categories

starting in 2026.

ARIZON
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UHF RFID Tags number 2021-2033 (millions)

Passive UHF

Tags Numbers - million 2021 2022 2023 2024 2025 2026 2027 2028 2033

Retail apparel and footwear 17,200 19,780 23,736 28,958 34,750 41,699 50,039 60,047 80,000
Retail-other (inc. anti counterfeiting) 850 1,150 2,185 4,152 6,850 11,302 18,649 30,771 75,000

Medical/health care 975 1,170 1,404 1,699 2,073 2,591 3,238 4,080 8,450
Assets, parts, logistics containers 3,565 4,100 4,510 4,961 5,457 6,003 6,603 7,263 30,000
Air baggage and cargo 190 275 330 396 594 3891 1,337 2,005 6,750
Access Control/ticketing 70 81 94 109 126 146 170 197 345
Sensors & Embedded (12C etc) 3 3 4 5 6 8 10 12 60
People 93 108 125 ° 146 172 203 240 283 480
Other 600 650 750 800 850 900 1,000 1,100 5,500
Total (million) 23,546 27,317 33,138 41,225 50,878 63,744 81,286 105,759 206,585

Source: IDTechEx, RFID Annual Report
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FRED ﬁ = Import Price Index (End Use): Apparel, Footwear, and Household Goods
120

19
18
M7
16

15

Index 2000=100

114

13

/_/_/\’_/_\/

Jul 2018

12

Jan 2019 Jul 2019 Jan 2020 Jul 2020 Jan 2021

Source: U.S. Bureau of Labor Statistics via FRED®&
Shaded areas indicate U.S. recessions.

© ARIZON ALL RIGHTS RESERVED

Jul 2021

Jan 2022

Jul 2022

Jan 2023 Jul 2023

Import Price Index (end user): Apparel,
Foot wear and Household Goods(US)

Jan 2024 Jul 2024 Jan 2025

fred stlouisfed. org

FRED ﬁ = Import Price Index (End Use): Apparel, Footwear, and Household Goods

19

10

18

"7

116

Index 2000=100

115

14

Source: U.S.

Shaded areas indicate U.S. recessions.

Jul 2024 Aug 2024 Sep 2024 Oct 2024 Nov 2024 Dec 2024 Jan 2025 Feb 2025 Mar 2025 Apr 2025 May 2025

Bureau of Labor Statistics via FRED®
fred stlouisfed. org
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Global Operation

O
a
o
B aviantondon | -
rlZOl‘lsaleson on 4 Arizon Yangzhou

Sales ~ RD * Manufacture

Arizon Japan

f |
{7 G U e
SN W ;

Arizon Spain i’ =

Sales

g

[
1] L2

Arizon USA

Sales ~ Warehouse ~ RD -
Manufacture

-----

— 1
® Arizon Taipei

5 _________ % Sales ~ RD ~ Manufacture
1H2025 Sales regions ‘ j \ ff‘i:g
Arizon V|etna ‘f““

® 20%uwp | ..o,

. Sales ~ RD ~ Manufacture
10%- 20% ﬁ rﬁ
B 5%-10%

1% - 5%

Taipei HQ and R&D Center
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Vietnam Plant Construction Schedule

2024

Q1l

2025
Q2 Q3 Q4

2026

Company Setup and
Land Acquisition

Factory Construction

Equipment Installation
and Trial Production

Mass Production

100%, Opening Ceremony in 2025/08

Main Entrance of Vietnam Plant, taken in Aug. 2025

© ARIZON ALL RIGHTS RESERVED

Aerial View of Vietnam Plant, take in Aug. 2025

Production Capacity
& CAPEX Plan

CAPEX

Unit: NTS billion

0.37

0.04

Cash Basis M Paid Estimated

1.1 1.1
0.6

2021 2022 2023 2024 2025

LE KHANH THANH
cONG TY THHH CONG NGHE ARIZON (VIET NAM)
ﬂdﬁﬂ#ﬁi(ﬁﬁi)ﬁﬂ_ﬁa}z

Hung Ye __J0see o

= e g E5

) - " 64

- : & .

L 4

Opening Ceremony in Aug. 2025

A{H‘Z\Ol‘
LE KHANH THA?
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Trading Amount(VN)

Vietnam Trade (2018-2024)

All Values are in Billions of US dollars 405.5
Year/Quarter Total Exports Increase/Decrease UsD Billions 370.9
2018 243.7
2019 264.6 8.58%
2020 281.4 6.35%
2021 335.8 19.33% 2369
2022 370.9 10.45%
2023 353.1 -4.80% 13 2018 2019 2020 2021 2022 2023 2024
2024 4055 14.84% <O=Total Exports <O=Total Imports

General Statistics Office of Vietnam (GSO)
Link: https://www.gso.gov.vn/en/import-export/

The World Bank's World Integrated Trade Solution (WITS)
Link: https://wits.worldbank.org/countrysnapshot/VNM

© ARIZON ALL RIGHTS RESERVED 13 A\‘;‘““"
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Sustainability
Actions

}? Arizon RFID products contain chips that can read and write data 100,000 In pursuing environmental sustainability, we actively promote the research,
times, making it possible to assign different content to the same tag multiple development, and provision of green products to reduce environmental impact and
times, thereby improving tag utilization efficiency. enhance resource efficiency. Our strategy focuses on two main areas:
ﬁ Continuously simplify packaging, reducing the use of packaging X} Development of passive products: Reduce energy consumption and battery
materials from the source and lowering waste generation. waste.
5% Continuously promote packaging material recycling and reuse with 52 Advancement of paper-based antenna technology: Replace traditional PET plastic
suppliers, such as pallets, antenna shields, and roll cores, combined with materials, reduce the use of surface and adhesive materials, lower carbon footprint
turnover management and collection, to encourage suppliers to recycle and and improve material efficiency in production, and adopt processes such as laser
reuse. manufacturing to avoid excessive use of chemicals and generation of waste liquid.
SR E
. ) . aye e ege g . * BTEmE XA
To help stakeholders understand Arizon’s sustainability initiatives, commitment to 2024 5 12 823 B » ATEREMENED » WICRIEAMOSRFIBGT « BREHERTA
. ey ege . . . AECHEEB2R > BRELTHABRREMREHELDESS - BERRLNELS > ECHEA
corporate social responsibility, and dedication to sustainable development. SRRAT - R AMOOMIA > 2
E—SERT ATHTEEERK
e A ARBMEH SERFA U EATE

Arizon RFID Technology Co., Ltd.

M ER AR 0 WREES A ¥
SHRAR - ERKEERENNE PO
miES) - FERERNTERITE > £

EARFRANERRATER > § e N N e~
HE—SRBTRIZENERE | -\ Thik St nging, W
Mo BAARHHEMEnEE I ARiZON & MR Ry e

Bl o LWFEHMIL 28 AR -

*/|VNEES - KKRHIE | FZITFTAETH
AR E AN EBHSSSIREY » 58E ESG BERPHIHEEEE - RMISMES TR EETHEWCAEREE » AtMMAEIEEMERE I Fai
E R NREXERE | ZTEREFHRNE - HEESBMBRTHSN » MEBOMRBMISSIER—385

BEWNAE DM EORTEME FEESSTRFBIINIBEIS OIERRE - BISSERESREY » IBAHFNSTR - 55RER
- o HEERSEEHIZE) » BEMhPIAREL « IBAEEMAE - TUREKERERIFEITFUREN
Lovein Unity PIROREE - FREESRUARARES - BUOMHESARAERE £ PSEERIIET - EEAMR

2 0 2 4 KEBEREE Tnex zomnn 527 > ERKEREH EHMES TOSHEE
SUSTAINABILITY REPORT 4:‘-_1;:;::: BYIE S » EHER IR IGE A EES wARERT > EAREEEer
BIRECTE) > TR —RERE - —Hi Tk
v IELEBNERAS A RERh AV EEEHE - I:]

EiBESATERNER - MPITEGIERE - b
BRIRTCFERFRNRERES » BAEBHEAA
HETITFRSUE » HFEASSHREFRER Ean
FRERIEBIRTE - SRS ZIEMEES
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